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76%

17%

7%

Experience

Respondents have the 

following experience working 

on sustainability issues:

Geography

Experts surveyed span 66 

countries in the following regions:

Sectors

Respondents were drawn from 

the following sectors:

16%

Asia-Pacific

6%

Africa / Middle 

East

25%

Service/media

38%

Corporate

More than 10 years

5 to 10 years

3 to 4 years

Survey Methodology
554 qualified sustainability experts completed the online 

questionnaire from October 31st to December 20th, 2019.

32%

North America

38%

Europe

8%

Latin America

16%

Academic & 

Research

11%

NGO
4%

Government
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Views on 

Climate 

Progress
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% of Experts, 2019

49%

16%

16%

15%

4%

Unlikely (1+2)

Already occurred

Likely (4+5)

Neutral (3)

DK/NA
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Question:  Rate the likelihood that progress toward addressing climate change will occur fast enough to avert major, irreversible damage to human, social, and 

ecosystem health. Please use the 5-point scale (1 is "Very unlikely" and 5 is "Very likely” or  choose "Already occurred.”)

On a path to irreversible climate damage?
Most experts say it is either unlikely that we will avert major damage from climate change, or that major damage has already occurred. 



                                         

Governments, private sector & investors key to progress 
National governments, the private sector and investors are viewed as the most critical actors in advancing progress on climate.

% of Experts, Very Important (5), 2019

Question:  How important will the role of each of the following types of organizations be to making progress toward the goals of the Paris Agreement? 

Please use the 5-point scale provided (where 1 is “Not important at all” and 5 is “Very important”).

17

17

32

33

44

60

61

75

82

Religious communities

Charitable foundations

Multilateral organizations (other than UN)

NGOs

United Nations

Regional/municipal governments

Investors/analysts

Private sector companies

National governments
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Government, business & investor action increasingly important
National governments, private sector companies, investors and regional governments are seen as playing increasingly critical roles.

% of Experts, Very Important (5), 2019

Question:  How important will the role of each of the following types of organizations be to making progress toward the goals of the Paris Agreement? 

Please use the 5-point scale provided (where 1 is “Not important at all” and 5 is “Very important”). 
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2017

2019

61
56

47 46

34

82
75

61 60

44

National
governments

Private sector
companies

Investors/
analysts

Regional/municipal
governments

United
Nations

+21 +19 +14 +14 +10



                                         

Corporate 

Timelines and 

Consequences
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Companies need to be carbon neutral by 2030, or sooner
A majority of experts (65%) agree that companies need to become carbon neutral by 2030 or sooner.

Question: By what date do you think companies need to become carbon neutral (including through verifiable offsets) to remain competitive businesses? 

Please pick one.

% of Experts, Prompted, 2019

6

26

35

12

5
9

By 2020 By 2025 By 2030 By 2040 By 2050 No need to become
carbon neutral
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Variety of climate strategies seen as complimentary & effective
Experts perceive a range of effective strategies, which can be complementary, driving effective action on climate change.

% of Experts, Effective (4+5), 2019

Question: How effective or ineffective do you think each of the following instruments and strategies are for companies trying to take action on climate change? 

Please use the 5-point scale provided where 1 is “Not effective at all” and 5 is “Very effective.” Please select one response per item or skip the item if you have no answer.

16

20

29

33

59

59

62

64

68

69

71

75

77

86

Direct air capture

Increasing use of nuclear energy

Carbon offsetting

Increasing use of carbon capture / storage (CCS)

Introducing internal price on carbon

Influencing consumer sustainability

Becoming net positive

Divesting fossil fuel assets/investments

Supporting large-scale reforestation/afforestation

Advocating for climate change policies

Adopting circular business model

Becoming carbon neutral / net zero

Pursuing science-based emissions goals in line with 1.5C target

Increasing renewable energy use
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Consequences of NOT addressing climate change
Experts see worsening reputation as the main negative consequence for companies not adequately addressing climate change.

Question: For large companies that are NOT adequately addressing climate change, which two of the following will have the largest negative impact on their revenue, profits and 

long-term growth? Please pick the two most important consequences from the list below in order of their importance..

% of Experts, Prompted, Total Mentions, 2019

2

3

11

13

14

19

21

26

29

49

No negative impact on revenue, profit, or growth

Exclusion from participation in developing climate
policy

Reduced access to markets

Unanticipated exposure to extreme weather events in
supply chain / operations

Less innovation than peers/competitors

Difficulty attracting/retaining top talent

Higher operational costs / decreased efficiency
compared to peers/competitors

Lack of access to capital / divestment

Increased physical/financial vulnerability to climate-
related impacts

Worsening reputation amongst key stakeholders

|   12



                                         

Corporate 

Climate 

Leadership
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Unilever, Patagonia, Tesla & IKEA seen as top climate leaders
Unilever is seen by experts as a clear leader on climate change, followed by Patagonia, Tesla, IKEA and Alphabet/Google.

% of Experts, Total Mentions, Unprompted, 2019
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Question:  Which companies do you think are leaders in addressing climate change? 

Please enter a maximum of 3 companies in the spaces provided.

22

15

11

10

6

5

4

4

4

3

3

3

Unilever

Patagonia

Tesla

IKEA

Alphabet/Google

Interface

Apple

Shell

Walmart

Microsoft

Natura

Orsted



                                         

The leadership landscape has shifted over the last decade
Expert perceptions regarding the top cohort of companies has shifted significantly since 2009.

% of Experts, Total Mentions, Unprompted, 2009–2019
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Question:  Which companies do you think are leaders in addressing climate change? 

Please enter a maximum of 3 companies in the spaces provided.

2

2

3

3

3

5

5

6

6

11

Dupont

BT

Vestas

Shell

Marks & Spencer

Walmart

BP

Toyota

Interface

General Electric

2009

22

15

11

10

6

5

4

4

4

3

Unilever

Patagonia

Tesla

IKEA

Alphabet/Google

Interface

Apple

Shell

Walmart

Microsoft

2019



                                         

Discussion and Q&A

Katie Sullivan

Managing Director, IETA

Carmel McQuaid

Head of Sustainable Business,

Marks & Spencer

Charles Allison

Partner, Energy & Climate 

Change Services, ERM
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For more information, please contact:

Further Information

GlobeScan

Toronto: +1 416 962 0707
San Francisco: +1 415 874 3154
London: +44 20 7253 1450
Cape Town: +27 21 782 5541
Hong Kong: +852 9723 9092

GlobeScan.com

SustainAbility

London: +44 20 7269 6900
New York: +1 718 210 3630
San Francisco: +1 510 982 5003

SustainAbility.com

Chris Coulter
CEO
chris.coulter@globescan.com

Eric Whan
Director
eric.whan@globescan.com

Tove Malmqvist
Senior Manager
tove.malmqvist@globescan.com

Mark Lee
Executive Director 
lee@sustainability.com

Aiste Brackley
Senior Manager
brackley@sustainability.com

Bron York
Analyst
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