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POLL REVEALS MAJORITY OF SUSTAINABILITY EXPERTS FEAR
RI0+20 UN SUMMIT WILL BE WASTED OPPORTUNITY

Multinational Corporations Expected to Play Key Role at June Summit

April, 26, 2012 - According to a major international poll of sustainable development experts, a
majority of opinion leaders surveyed (57%) view the Rio+20 United Nations Summit scheduled for
June 20-22, 2012 as a critical opportunity to make progress on sustainability leadership, but very few
(13%) think it will succeed.

As part of The Regeneration Project, the GlobeScan/SustainAbility Survey polled 642 experts in
sustainability from business, NGOs, academia and government in 77 countries. It found that most do
not see a clear agenda for the summit (20%), and are not confident that key influencers and
decision-makers will attend (35%). Although experts agree that the green economy and the
institutional framework for sustainable development are the right themes for the summit, few
experts believe that the conference will succeed in making significant progress in the transition to
sustainable development.

Expert Attitudes on Rio+20 United Nations Conference on Sustainable Development
Agree vs Disagree, 2012
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The white space indicates “DK/NA" and “3" (neutral).

The 1992 Earth Summit in Rio de Janeiro was perceived by many stakeholders as a success due to
notable achievements, including increased public awareness of the problems facing the global
environment, landmark agreements including the UN Framework Convention on Climate Change,
the creation of Agenda 21, and the establishment of international institutions such as the
Sustainable Development Commission and the Business Council for Sustainable Development.

Whereas corporate entities were often thought to be at odds with the environmental and
development goals of the 1992 Summit, corporate leadership is seen as key to ensuring a successful
outcome at Rio+20 in June 2012. Experts say that global businesses need to work together to set
priorities within an industry-specific context (70%) and that the private sector should both lobby
national politicians on key issues ahead of Rio+20 (62%) and send CEOs to the Summit (61%).



Effectiveness of Actions Global Businesses Could Take
to Help Ensure Rio+20 Is Successful
Effective vs Not Effective, 2012
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“While the gap between the perceived importance of Rio+20 and experts’ expectations of it is
discouraging, we see a strong opportunity for business to apply its ability to get things done,” says
Eric Whan, GlobeScan’s Director of Sustainability. “Most companies need clarity to act on the
sustainability agenda, and certainty on the future of both global governance and the green economy
has been sorely lacking. That’s left only the precious few bold leaders to show the others the way
forward.”

SustainAbility Executive Director Mark Lee said, “The global experts’ views captured in this survey
make clear the urgency of the sustainability agenda heading into Rio+20. The question is whether
leadership will emerge capable of generating any kind of breakthrough on commitments and
progress in the near term.”

A total of 642 experts were surveyed online between December 2 and December 19, 2011.

Contact:

Robin Miller, Manager, Marketing and Communications
GlobeScan Incorporated

+1-902-229-8479

robin.miller@globescan.com

About The Regeneration Project:

The Regeneration Project is a collaborative and multi-faceted initiative by GlobeScan and
SustainAbility that aims to provide a roadmap for achieving sustainable development within the next
generation, focusing in particular on ways the private sector can improve sustainable development
strategy, increase credibility and deliver results at greater speed and scale. The project is sponsored
by BMW Group, SC Johnson, DuPont, Interface and Pfizer and supported by many other partners.
For more information and a complete list of supporters, visit www.theregenerationproject.com

About GlobeScan:

For 25 years, GlobeScan has helped clients measure and build value-generating relationships with
their stakeholders. Uniquely placed at the nexus of reputation, brand and sustainability, we partner
with clients to build trust, drive engagement and inspire innovation within, around and beyond their
organizations. For more information, visit www.globescan.com

About SustainAbility:

SustainAbility is a think-tank and strategic advisory firm working to inspire transformative business
leadership on the sustainability agenda. Established in 1987, SustainAbility delivers illuminating
foresight and actionable insight on sustainable development trends and issues.

For more information, visit www.sustainability.com
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