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Thank you for joining us today! 

Once the presentation begins, the audio will automatically broadcast through 
your computer speakers or headphones. Please be sure to adjust your volume 
to an appropriate level. 

Should you rather use your telephone to connect, please either click on the 
“Request Phone” button in the control panel, or direct a Chat message to the 
Host. Call-in instructions will then pop up for you to follow. 

If you have a question for the presenters during the webinar, please submit it 
via the Q&A section in the control panel or via Twitter using the hashtag 
#Aspirationals. 

If you have a technical question, please use the Chat function and direct it to 
the Host, or email directly: robin.miller@globescan.com  
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Rise of the Aspirational Generation
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Our Moment of Opportunity
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The Cool  
Thing

The Right  
Thing



Global Consumer Segmentation
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39% 51%
GLOBAL PUBLIC TOP MARKET: INDIA 

40

49% 51%

AVERAGE AGE 

FEMALE MALE 

49%
PARENTS 

35%
MILLENNIALS 

c

34%
GENERATION X 

c

20%
BABY BOOMERS 

c

11%
SENIORS 
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Aspirationals: By the Numbers



40 - 60%  

ASPIRATIONALS 
22  

COUNTRIES 

CANADA

PERU

GHANA NIGERIA

GREECE

KENYA
INDIA

PAKISTAN

AUSTRALIA

SOUTH 
KOREA

CHINA

INDONESIA

USA

MEXICO

CHILE

ARGENTINA

BRAZIL

UK

FRANCE

SPAIN

GERMANY
TURKEY

20 - 39%  

ASPIRATIONALS 
22,000 
SAMPLE SIZE
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Global Presence



Happy Shoppers



Responsible Consumers



Optimistic About the Future



Beliefs on Free Market Capitalism

What are  
your views  
on capitalism?



Key Issues

What are the  
most serious 
problems facing  
the world today?



Corporate Expectations

I believe companies 
should be held 
responsible for …
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Five Aspirations 
That Hold the  
Future for Brands



Abundance  
Without Waste

1
MORE EXPERIENCES, FEWER RESOURCES 
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SCARCITY CREATIVITY
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Abundance Without Waste1



Truly asYou Are

2
WELCOMING IMPERFECTION  
AS HONEST AND BEAUTIFUL
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FLAWLESS HONEST
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Truly as You Are2



Get Closer

3
CONNECTING WITH THE PEOPLE  

BEHIND THE BRAND PROMISE
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PRODUCTS PEERS
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Get Closer3



All of It

4
EXPERIENCING FREEDOM BEYOND  

BINARIES AND FINISH LINES
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FIXED FLUID
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All of It4



Do Some Good

5
AGENCY AND IMPACT  

IN THE EVERYDAY
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ISSUES VALUES
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Do Some Good5



THE TAKEAWAYS



BUYING BEING
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CONSUMERS HUMANS
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BRANDS  FOR  HUMANS



DISCUSSION



DOWNLOAD THE REPORT AT: 
BBMG.COM/NEWS

http://BBMG.COM/NEWS


THANK  
YOU!

RAPHAEL BEMPORAD 
RBEMPORAD@BBMG.COM
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CHRIS COULTER 
CHRIS.COULTER@GLOBESCAN.COM

ERIC WHAN 
ERIC.WHAN@GLOBESCAN.COM
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