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Introduction to GlobeScan

GlobeScan is an evidence-led strategy consultancy focused on stakeholder
intelligence and engagement, offering a suite of specialist research and
advisory services. GlobeScan’s overarching purpose is to help our clients
redefine what it means to be in business.
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Global Trends - Methodology
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Key Findings: Global Perspective

* Ongoing concerns and volatility in global public
opinion across many metrics

* People remain uncertain as to what many
companies stand for

* Trust remains a critical element to drive forward
the change required to create the world we all want
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Value of ‘recognized leadership’: three equities

Reputation
equity

More opportunities Governments, ‘ More motivated work force
for partnerships NGOs, industry, Higher employee retention
More influence on policy media, ) ‘ Increased talent attraction

) communities
Better risk management

Brand
equity

Customers,
suppliers

Increased market share
Enhanced customer loyalty

Stronger supplier allegiance




Asian Research Findings
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National governments and global companies are the
least trusted institutions globally
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Trust in Institutions
Net Trust* Average of 22 Countries** vs Average of Asian Countries*** 2015
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*A ot of trust” and “Some trust” minus “Not much trust” and “No trust at all”

**Includes Argentina, Australia, Brazil, Canada, Chile, China, France, Ghana, Germany, Greece, India, Indonesia, Italy, Kenya,
Mexico, Nigeria, Pakistan, Peru, South Korea, Spain, Turkey, UK and USA. Not all countries were asked in all years.

*¥|ncludes China, India, Indonesia, Pakistan and South Korea wﬂ
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Levels of trust in global business differ greatly - Asia
significantly more positive

Trust in Global Companies
Net Trust* by Country, 2015
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Trust in global business has never been higher in Asia

Trust in Global Companies
Net Trust*, Asia**, 2001-2015
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**A ot of trust” and “Some trust” minus “Not much trust” and “No trust at all” R15_3c_net_asia_trk

**Includes China, India, Indonesia, Japan, Pakistan, Philippines and South Korea. @
Not all countries were asked in all years.




Recent increases in CSR reputation of key industries,
but long term declines in IT, telecom and electrical
generation sectors
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CSR Performance of Industry Sectors
Net Rating*, Asia**, 2001-2015
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**Among the best” and “Above average” minus “Below average” and “Among the worst”

**ncludes China, India, Indonesia, Japan, Pakistan, Philippines and South Korea. Not all countries were asked in all years.
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A receptive and engaged segment of consumers,
ready for purposeful companies

Brand Innavation
for the New Cansurmer

%

PRACTICALS ASPIRATIONALS

L5

Brand & Materialism

0% ADVOCATES
INDIFFERENTS

Social & Environmental Values




Aspirationals are everywhere and over-represented in

Asia

f canann %:

40%
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49%
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National flagship brands dominate top socially
responsible brands in most Asian countries
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The 2015. = M 3* SustainAbility
Sustainability

Leaders

A GlobeScan/SustainAbility Survey




Asian stakeholders have similar views to Western
stakeholders when it comes to leadership companies

“What specific companies do you think are
leaders in integrating sustainability into their

business strategy?”

Leading Companies, Unprompted,
% of Experts (Global), 2015

Unilever
Patagonia
Interface
Marks & Spencer
Ikea
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Nestlé
BASF
Coca-Cola
GE

Nike
Walmart
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Leading Companies, Unprompted,
% of Experts (Asia), 2015
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Three pillars of recognized leadership

Integration &
Performance

The 2015
Sustainability
[.eaders
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Three pillars of recognized leadership
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Our Expectations for 2016 - and Beyond

* Opportunity for bolder leadership in Asia, given scope of
challenges and relatively high levels of trust

* Many companies need to pro-actively define their Purpose
and engage stakeholders

* In Q1, GlobeScan will survey the public and mid 2016, we will
survey the stakeholders on their experiences and
expectations
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