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Methodology and Participating Countries 

 

• Representative samples of 
around 1,000 adults per 
country in 24 countries  

• Some urban-only surveying 
in certain developing 
countries  

• Face-to-face and telephone 
interviewing (online in 
Israel) between January 
2014 and April 2014 

• All figures in the charts are 
expressed in percentages, 
unless otherwise noted. 

• Primary research in this 
report was supplemented 
using digital listening. Digital 
listening involves monitoring 
social and online media 
across the internet. Searches 
were based on relevant 
terms and the dates coincide 
with Radar field dates. 
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Key Findings  

• The food/beverage industry is among the more trusted industry sectors. Indonesia and the three African 
countries surveyed trust this industry the most.  

 
• However, the food/beverage industry is among the industries that have the most pressure for tighter safety 

and health regulations. Equal proportions of consumers believe the food/beverage industry has “not 
enough” or “about the right amount” of regulation, while very few feel there is “too much” regulation.  
 

• Countries with lower trust in the sector tend to have higher regulatory pressure. 
 

• Since 2010, there has been increased regulatory pressure for this industry, especially in Spain where the 
proportion of respondents who feel there is not enough regulation doubled since 2012. 

 
• Product quality and food safety are the main issues that consumers want the industry to address.  

 
• Reputation drivers analysis suggests that the food/beverage industry should focus on being more 

transparent and environmentally friendly. These areas are important in driving the sector’s reputation, but 
perceived performance in these areas is relatively poor. The industry could leverage the quality/price 
relationship of its offerings since it performs well on this important driver.   
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Food industry is one of the more trusted sectors  

Q8t/Q15t. Please tell me how much you trust each of the following types of companies. In answering, please use a scale from 1 to 5, where 1 is “no trust 
at all” and 5 is “a lot of trust.”  

Globally, consumers are more likely to trust 
food companies than to distrust them. 
Digital listening suggests that, despite supply 
chain controversies, the food and drink 
industry is winning plaudits for its progress 
in labeling and improving its social and 
environmental impact in developing 
countries. 
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African countries have high trust in the food sector; South Korea 
and France are most distrustful 

Q8t_at. Please tell me how much you trust each of the following types of companies - Food and beverage companies 

Developing countries 
tend to have higher 
trust in the food 
sector, in particular the 
African countries 
surveyed and 
Indonesia. The Latin 
American countries 
mostly have similar, 
relatively high levels of 
trust in this industry. 
South Korea and 
France are particularly 
distrusting of food 
companies, but trust is 
also relatively low in 
India, Germany, 
Canada, and Australia. 
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Demands for more regulation of the food and beverage industry are 
relatively high despite high trust in this sector 

Q9t/Q16t. For each of the following types of companies, please tell me if you think our government does too much, about the right amount, or not enough 
in regulating their activities to ensure the health and safety of society.  

The proportion of 
consumers globally 
who would like to see 
more health and safety 
regulation of food 
companies is relatively 
large, with four in ten 
people calling for 
increased regulation.  
 
A majority of 
consumers, however, 
think that current 
levels of regulation of 
the sector are 
sufficient or even 
excessive. 
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Trend of increasing regulatory pressure evident for food and 
beverage sector 

Q9t/Q16t. For each of the following types of companies, please tell me if you think our government does too much, about the right amount, or not enough 
in regulating their activities to ensure the health and safety of society.  

Despite the generally 
static attitudes toward 
increased regulation of 
industries overall, the 
food/beverage 
industry has seen 
increasing proportions 
of those who say there 
is not enough 
regulation. This sector 
has been associated 
with controversy 
recently in the form of 
the horsemeat scandal 
in Europe and ongoing 
food safety issues in 
Asia. 
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Chinese and Russian consumers want increased regulation of food 
and beverage companies 

Q9t/Q16t. For each of the following types of companies, please tell me if you think our government does too much, about the right amount, or not 
enough in regulating their activities to ensure the health and safety of society.  

Chinese and Russian 
consumers are the most 
convinced that their 
governments should 
increase health and 
safety regulation of 
food/beverage 
companies. Indians, in 
contrast, are the most 
opposed to more 
regulation of the sector. 
Food/beverage 
companies face relatively 
strong regulatory 
pressure among 
European consumers. 

Not asked in Brazil, Greece, and South Korea 



10 

More countries see increased than decreased regulatory pressure 
for the food and beverage sector  

Q9t. For each of the following types of companies, please tell me if you think our government does too much, about the right amount, or not enough in 
regulating their activities to ensure the health and safety of society.  

 

After revelations about 
horsemeat in the food chain in 
Europe in 2012 ̶ 2013, the 
proportions of respondents in 
the UK and Spain who want to 
see more health and safety 
regulation have increased 
compared to 2012, particularly 
in Spain where numbers have 
doubled.  
 
Turkey has instead seen a sharp 
fall in the proportion of people 
who say that there is not 
enough regulation of the 
industry. The decline may be 
related to decreasing concern 
among Turks about genetically 
modified crops.  
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Lower trust in the food/beverage industry correlates with higher 
regulatory pressure 

Q8t. Please tell me how much you trust each of the following types of companies 

Q9t. For each of the following types of companies, please tell me if you think our government does too much, about the right amount, or not enough in 
regulating their activities to ensure the health and safety of society. 

Countries where consumers have 
low trust in the food/beverage 
industry tend to have higher levels 
of regulatory pressure, and vice 
versa. India is an outlier, as Indians 
are among the least trusting of the 
industry but are also less likely 
than others to call for increased 
regulation.  
 
Consumers in developed markets, 
as well as China, tend to have 
relatively low trust in the industry 
and be demanding of more 
regulation. Conversely, consumers 
in the African countries surveyed 
and Indonesia have especially high 
trust and low regulatory pressure. 

Regulation question not asked in Brazil, Greece, and South Korea 
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Product quality and safety are the most cited concerns about the 
food and beverage sector 

Q10t. Thinking about the Food and beverage Industry, what would you say is the most important issue it needs to address? 

 

Product quality and safety are 
the top two issues that the 
global public want to see the 
food/beverage industry address. 
Honesty and transparency are 
lower priorities even though the 
food industry is sometimes 
associated with opaque 
practices and sourcing as well as 
labor issues. Digital listening 
revealed that an Oxfam report 
praising the food industry’s 
contribution to development 
generated a major spike in 
coverage of the industry during 
February 2014. 
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Concern about food and beverage affordability has decreased  
since 2012 

Q10t. Thinking about the Food and beverage Industry, what would you say is the most important issue it needs to address? 

In the wake of the European 
horsemeat scandal, nutrition, 
labeling and transparency have 
edged up as concerns. These 
concerns are reflected to some 
extent in digital listening, where 
it is apparent that the industry is 
looking to adopt more 
transparent labeling (especially 
regarding GMOs). Other frequent 
themes emerging online include 
‘more calories’ and ‘fast food.’ 
With global food prices 
continuing to decline thanks to 
strong output in countries such 
as the USA, Russia, Ukraine and 
New Zealand, public concern 
over affordability has declined. 
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Product quality and food safety are the top concerns across  
most regions 

Q10t. Thinking about the Food and beverage Industry, what would you say is the most important issue it needs to address? 

Product quality is seen 
as the main concern in 
most regions. The 
exception is North 
America where 
Americans are most 
concerned about food 
safety. While 
affordability is 
becoming less of a 
concern overall, for 
African respondents it 
remains a major 
concern. Genetic 
modification of food is 
a greater concern for 
North Americans 
compared to other 
regions. Digital 
listening suggests that 
this is translating into 
pressure for companies 
to label GM foods 
more proactively.  
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Product quality is more of a concern in developing countries than in 
developed countries 

Q10t. Thinking about the Food and beverage Industry, what would you say is the most important issue it needs to address? 

Product quality and food 
safety are the main concerns 
globally, with quality being a 
particular worry in developing 
countries. In the US, concern 
over preservatives used in 
food and the nutritional value 
of food stand out as top 
priorities for the industry. 
Uniquely, adequacy of the 
food supply emerges as a top 
three concern in populous 
China.  
Digital listening showed UK 
social media picked up on 
news that half of meat sold 
contained ingredients other 
than those on the label. In 
China, digital listening pulled 
up stories relating to the use 
of formaldehyde and human 
hair in foodstuffs, on top of the 
well-publicized baby milk 
scandal. 
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Food sector should focus on being more transparent and 
environmentally friendly  

Q5_comp. Please name a large company that you have recently heard or read about? 

Q7. I would now like to ask you several questions about [INSERT COMPANY MENTIONED IN Q5]. For each aspect, please rate your impression of [INSERT 
COMPANY MENTIONED IN Q5] performance  

 

 

The analysis suggests that food/beverage companies should 
focus on being more transparent (e.g., labeling, ingredients) 
and better environmental performers. These areas are 
important for reputation, but companies are perceived as 
performing relatively poorly.  
 
Companies should also pay attention to their image as good 
employers, as the industry performs relatively poorly on this 
driver and it could become more important.  
 
They have the opportunity to leverage their quality/price 
offering: perceived performance is strong and this driver is 
important to the sector’s reputation.  
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For twenty-five years, GlobeScan has helped clients measure and build valuable  
relationships with their stakeholders, and to work collaboratively in delivering a  

sustainable and equitable future. 

 

Uniquely placed at the nexus of reputation, brand and sustainability, GlobeScan partners with 
clients to build trust, drive engagement and inspire innovation within, around and  

beyond their organizations. 

 

www.GlobeScan.com 
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