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The Risk Environment:  
Latest Perspective 
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From manageable operational risks to uncontrollable macro-risks 
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Social Polarisation: Businesses’ Bermuda Triangle 

The manifestations of a polarised society are manifold 

ECONOMIC  
SLOWDOWN & INEQUALITY 

Large multinationals could be unfairly maligned 

as only benefiting the elite. 

 

Anti-business sentiment, more demands for 

business transparency. 

 

Seeing a growing divide between consumers and 

business for not meeting expectations. 

Verbatim from Corporate Professionals 
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Building Social Capital: 
Nestlé's Perspective and Experience 



Driven by purpose 
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Nestlé.  

Enhancing quality of 

life and contributing 

to a healthier future. 

21 March 2018 

 

Nestlé in Society: Creating Shared Value and meeting our commitments 



Our purpose & values framework 
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Brands with purpose 

Enhancing quality of life and contributing to a healthier future 

Values rooted in respect 

Enabling healthier and  

happier lives 

FOR INDIVIDUALS  

& FAMILIES 

Helping develop thriving, 

resilient communities 

FOR OUR COMMUNITIES 

Stewarding resources 

for future generations 

FOR THE PLANET 

• Offering tastier and healthier choices 

• Inspiring people to lead healthier lives 

• Building, sharing and applying  

nutrition knowledge 

• Enhancing rural livelihoods 

• Respecting & promoting human rights 

• Promoting decent employment  

and diversity 

• Caring for water 

• Acting on climate change 

• Safeguarding the environment 

our purpose 

our values 

where  

we make 

impact 

how we 

impact 

Alligned actions and 

communications as 

ONE Nestlé 

21 March 2018 

 

Nestlé in Society: Creating Shared Value and meeting our commitments 



Materiality: 
Identifying the issues that matter 
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Nestlé in Society: Creating Shared Value and meeting our commitments 
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The Opportunity for Greater 

Social Capital: 
Linking Purpose with the SDGs 



Our commitments toward 2020 
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FOR INDIVIDUALS & FAMILIES 
 

Enabeling healthier and happier lives 

FOR OUR COMMUNITIES 
 

Helping develop thriving, resilient communities 

FOR THE PLANET 
 

Stewarding resources for future generations 

21 March 2018 

 

Nestlé in Society: Creating Shared Value and meeting our commitments 



With 2030 Ambitions in  
support of the Global Goals 
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Our company purpose 
Enhancing quality of life and contributing to a healthier future 

 
 

For individuals and families 
 

Enabling healthier  

and happier lives 

Through our ambitions we are supporting  

the Sustainable Development Goals 

Our ambitions 
 

For communities 
 

Helping develop thriving,  

resilient communities 

 

 

For the planet 
 

Stewarding resources  

for future generations 

 
 

Nutrition, health  

and wellness 

Our CSV impact areas 
 

Rural development 
 

Our people, human rights  

and compliance 

 
 

Water 
 

Environment  

and sustainability 
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Nestlé in Society: Creating Shared Value and meeting our commitments 
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Purpose as Social Response; Actions on the SDGs 

83% 
Purpose highly relevant response to mitigate 

risk of social polarisation  

Mapping purpose 

with the SDGs  

76% Company has taken steps to align strategy 
with SDGs  

46% Considering campaign to communicate 
response in coming year 

31% Measure rigorously effective contribution & 
track progress 
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Q&A Session 
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GlobeScan is a strategy and insights consultancy, 

focused on helping our clients to listen to their 

stakeholders and build long-term trusting relationships.  

 

Offering a suite of specialist research and advisory 

services, GlobeScan partners with clients to meet 

strategic objectives across reputation, sustainability and 

purpose. 
 
www.globescan.com 

http://www.globescan.com

