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• Introductions 
 

• Consumer Insights from GlobeScan 
 

• SC Johnson - Making the Case for Building Trust through Transparency 
 

• Conscious Consumerism in Brazil by Instituto Akatu 
 

• Facilitated Discussion 
 

• Q&A 

Agenda 
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Introductions 

Introduções 

Helio Mattar 
Diretor-Presidente  

Instituto Akatu 

Chris Coulter 
CEO  

GlobeScan 

Kelly M. Semrau 
Senior Vice President 

Global Corporate Affairs, 

Communication & 

Sustainability 

SC Johnson 

Alvaro Almeida 
Brazil Director 

GlobeScan 
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Trust in Institutions 

Confiança nas Instituições 
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Trust in Institutions in Brazil 

Confiança nas Instituições no Brasil 
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Expectations of Companies 

Expectativas sobre as companhias 
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Expectations of Companies 

Expectativas sobre as companhias 

77% 
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Drivers of Trust 
Impulsionadores da Confiança 
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Empowerment vs Ethical Actions 

Empoderamento vs Ações Éticas 



The “Thick Trust” Equation 

A Equação da Confiança Robusta 

 COMPETÊNCIA  +  HUMANO    +  PROPÓSITO  = CONFIANÇA 

      (O que você faz)             (Como você faz)        (Porque você faz) 

 

 

   COMPETENCY   +  HUMAN    +  PURPOSE      =   TRUST 

         (what you do)                   (how you do it)            (why you do it) 

 
























































