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Seriousness of Environmental Problems
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= Environment/pollution

- Depletion of natural resources

- Climate change / global
warming

- Shortages of fresh water

=== Air pollution

® Single-use plastic (new)

R19_1a_trk

*Includes Australia, Brazil, Canada, China, France, Germany, India, Indonesia, Italy, Kenya, Mexico, Nigeria, Russia, Spain, Turkey, UK,
and USA. Not all countries were asked in all years. This question was previously asked in GlobeScan’s Radar research programme, using

an in-person and telephone methodology.

Q1. For each of the following possible global problems, please indicate if you see it as a very serious, somewhat serious, not very

serious or not at all serious problem.
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Average of 25 Countries, 2019

Major or large priority of living in a way that is
healthy and sustainable

Currently mostly or completely living in a way that
is healthy and sustainable

Q12a. Thinking of your life overall (especially what you eat, what you buy, how you go from place to place and how you
consume energy), to what extent do you think you are living in a way that is good for you, good
for other people and good for the environment, all at the same time?

Q12c. Compared with everything else that is happening in your life, how much of a priority is it for you to live in a way that is good
for you, good for other people and good for the environment? GLOBE
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Average of 25 Countries, by Generation, 2019

® Major or large priority of living in a way that is healthy and sustainable

= Currently mostly or completely living in a way that is healthy and sustainable

54
Gen Z (18-24)
. . 56
Millenial (25-44)
55
Gen X (45-54)
Baby 50
Boomers+ (55+) 40

Q12a. Thinking of your life overall (especially what you eat, what you buy, how you go from place to place and how you
consume energy), to what extent do you think you are living in a way that is good for you, good

for other people and good for the environment, all at the same time?
Q12c. Compared with everything else that is happening in your life, how much of a priority is it for you to live in a way that is good @

for you, good for other people and good for the environment?
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Total Mentions, Average of 25 Countries, 2019

Too expensive
Not enough government support
Not enough business support

49

47

I'm not sure how

| like the way | live now
Not enough NGO/ charity support
Other people not doing it

31
27
25
I -
21
18
.
18
.
9

Don't trust what | read/hear

Inconvenient
I Leadership

Won't make any difference [ Convenience

. Motivation
| don't have time
Bl Cost
I'm not personally concerned Information

Q13. What is preventing you from living in a way that is good for you, good for other people, and good for the environment? Please
select 3 things from the following list in order of importance, with 1 being the most important, 2 the second most important, and 3 GLOBE
the third most important.
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By Age, Average of 25 Countries, 2019

Feel Guilty about Negative Brand Loyalty Motivated by Making
Impact on the Environment Positive Impact in Community/World
m Strongly agree mSomewhat agree B A great deal = A fair amount

Total

GenZ
(18-24)

Millennial
(25-44)

Gen X
(45-54)

Baby Boomers+
(55+)
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Q11a. Please indicate whether you strongly agree, somewhat agree, neither agree nor disagree, somewhat disagree or strongly disagree
with each of the following statements:

| actively support companies and/or brands that speak out on social and environmental problems @

| feel guilty about my negative impact on the environment.
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Average of 25 Countries, 2019
1 Reward

o Eat healthily

Buy socially/environmentally
responsible products/brands
°
Support environmental/social

Help others / / campaigns/movements
volunteer ® Exercise g/ g Support brand advocacy

Eatoealic oo o . @Spend time in nature Improve own/family
Avoid single-use plastics @ health / well-being
°

o Eatlocally
Avoid packaging ¢ produced food

o Eat less meat

Recycle

) Energy-use
® conscious

Use own

Repair shopping bag

instead of ®

Sustainable mobility @ replace

Connection to healthy and sustainable living

SUONOB™AIP™ 6T 1SH

@ Buy second-hand

Reinforce

Frequency of behavior/attitudes
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Pablo Jimenez
Global Vice President, Reputation

Kavita Prakash-Mani
Global Conservation Director,

WWF International and Communications, AB InBev
Douglas Sabo Carl Henrik Josephson

Global Head of Corporate Senior Global Climate
Responsibility & Communication Lead, Inter IKEA

Sustainability, VISA Group

Moderated by:
Chris Coulter
CEO, GlobeScan

Emma de Szoeke
Senior Vice President,
Insights & Analytics, PepsiCo
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