
The Implementation Gap: Sustainability 
Is Seen as Creating  Value Mainly 
through Reputation,  Not Operations

“High” / “Very High Value” (4+5 on a 5-point Scale), %, Total, 2023

Source: GlobeScan/Salesforce Value of Sustainability Project, a survey of 234 
senior professionals in �nance, technology, and sustainability functions

Enhancing brand/reputation 73%

Stronger stakeholder/
community relations 67%

Employee attraction/
retention 65%

Facilitating partnerships 
and collaborations 63%

Growing sales 50%

Attracting more investment 45%

Ensuring a stable supply chain 44%

Increasing ef�ciencies/
reducing costs 42%

Reputation-led

Operations-led


