Shared Responsibility: European
Consumers Say It Takes Many to
Make Fashion More Sustainable

Consumer perceptions on who is responsible to help

Brands and retailers

77%

Customers like me

72%

The European Union

66%

Social media platforms

6

International organizations

like the UN 63%

The national government

63%

Influencers

61%

Non-governmental organizations
(e.g., NGOs, advocacy orgs)
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